Millennials & Media How they discover content: How they share preferences:

say they recommend books/eBooks via
followed by

New study reveals that UK & US millennial readers, those gged.18-34, social media (32%),
prefer to read print books and browse bookstores and libraries. . . .
reviews on eRetailer sites (16%),

online communities (16%),

What they read: and book clubs (12%).
71%

What would encourage more eReading:

Price Promotions
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Free eReading device
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Bundling eBooks with print
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Ability to freely share ebooks
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Improved user experience
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Other media purchasing habits:
Offline Media Online Media
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