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Executive Management

Scott Winner
CEO (2018-present)

Instigated and implemented company wide 
rationalisation with focus on profitability

Background includes roles in sales, pre-sales, 
professional services, and technical design.

20+ years experience in senior positions with 
technology and publishing companies; McGraw-Hill, 
Pearson, Amplify

Jon Sheffield
CFO (2017-present)

Previously Group Financial Controller (2010–2017)

ACA qualified with reporting and compliance 
experience at PWC.

Senior commercial roles held in retail and software 
industries; Torex plc & Aurora Fashions
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Investment Summary

Long duration 
customer relationships 
– top 15 customer 
average duration of 14 
years

85% recurring revenues 
and rising – focus on 
recurring “as a service” 
revenues

Strong balance sheet, 
net cash of £3.1m

EBITDA margin target

14 85 £3.1m 20% %
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Financial Highlights

Revenue

Recurring  revenue

Adj EBITDA

Free cashflow

Cash balance

Headcount

10.2

8.7

1.2

0.1

2.3

81

5.2

4.3

0.6

0.9

3.5

82

5.1

4.3

0.7

1.0

3.1

74

2020
(£m)

2020 H1
(£m)

2021 H1
(£m)

Revenue stabilised

Cash 
generative

Headcount reduction to improve 
efficiency

Strong 
Recurring 
revenue 
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Who are ingenta?

solutions & services
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Why do customers use ingenta?
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Publishing Market 

7

20

%

%

1
%

20
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New target markets

0%

2%

4%

6%

8%

10%

12%

Publishing Clothing rental Music Games

CAGR 2021-24

Opportunities also prospected across financial 
services, pharma, manufacturing, fashion.

Currently often managed by spreadsheets or home 
grown solutions, creating risk - lack of flexibility

Ingenta IP/Royalty engine is industry agnostic and 
highly configurable

Can be readily integrated into a customer’s existing 
ecosystem

Target market Growth
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Our progress to date
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Focus areas for the future
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Revenue Analysis

Revenue by type £5.1m revenueRevenue by Region

Revenue by type £5.2m revenueRevenue by Region

4.3
84%

0.8
16%

Recurring Non recurring

2.8
55%

1.6
31%

0.7
14%

UK US ROW

4.3
83%

0.9
17%

Recurring Non recurring

2.7
52%1.9

36%

0.6
12%

UK US ROW

1.3

3.3

0.4

0.1

1

0.0 1.0 2.0 3.0 4.0

Publishing Services

Ingenta Advertising

Ingenta Commercial

Ingenta Content

1.1

3.4

0.4

0.2

1

0.0 1.0 2.0 3.0 4.0

Publishing Services

Ingenta Advertising

Ingenta Commercial

Ingenta Content
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Income Statement

Revenue

Cost of sales

Sales & Marketing

Administration

Adjusted EBITDA

Restructuring

Foreign Exchange

Revaluation

Underlying EBITDA

Depreciation

Finance Costs

Profit / (loss) before tax

Taxation

Profit / (loss) after tax

Profit / (loss) per share

R&D costs

5.1

(2.7)

(0.4)

(1.3)

0.7

(0.0)

(0.0)

0.0

0.7

(0.3)

(0.0)

0.4

0.0

0.4

2.26p

0.7

2021 H1
(£m)

2020 H1
(£m)

2020
(£m)

5.2

(2.9)

(0.3)

(1.3)

0.6

(0.0)

(0.0)

0.0

0.6

(0.2)

(0.0)

0.4

0.0

0.4

2.10p

0.7

10.2

(5.7)

(0.7)

(2.5)

1.2

(0.4)

(0.0)

0.0

0.7

(0.4)

(0.0)

0.3

0.0

0.3

2.09p

1.4

85% 

£4m from 2017 

£8.6m 
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Balance Sheet

Intangible Assets

Fixed Assets

Non Current Assets

Trade Debtors

Accrued Income

Other Debtors

Cash

Current Assets

Share Capital

Reserves

Equity

Trade Creditors

Deferred Income

Accruals

Other Creditors

Liabilities

Total Equity and Liabilities

2.7

0.9

3.6

1.0

0.0

0.4

3.1

4.5

1.7

2.1

3.8

0.2

2.2

0.6

1.4

4.3

8.1

2.8

0.5

3.2

1.2

0.1

0.4

3.5

5.2

1.7

2.2

3.9

0.5

2.4

0.5

1.1

4.5

8.4

2.7

1.1

3.8

1.7

0.3

0.3

2.3

4.5

1.7

1.9

3.6

0.5

2.3

0.6

1.5

4.8

8.4

£3.1m

£20m spent on research 
and development

No borrowings 

£6.6m

£20m 

2021 H1
(£m)

2020 H1
(£m)

2020
(£m)
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Cash Flow Statement

Operating cashflow 

Working Capital movements

Capital Expenditure

IFRS16 Lease payments

Interest Paid

R&D tax credit received

Subsidiary acquisition

Dividend paid

Share Buyback

Cash movement in the period

Cash at beginning of period

Cash at end of period

Free Cash Flow

0.7

0.5

(0.1)

(0.2)

(0.0)

0.0

0.0

(0.0)

(0.2)

0.8

2.3

3.1

1.0

0.6

0.6

(0.1)

(0.2)

(0.0)

0.0

0.0

(0.0)

(0.0)

0.9

2.6

3.5

0.9

0.7

0.0

(0.2)

(0.6)

(0.0)

0.0

0.0

(0.3)

(0.1)

(0.3)

2.6

2.3

0.1

Renewals boosted

growing dividends

500,000 shares

2021 H1

(£m)

2020 H1

(£m)

2020

(£m)

capex spend (£0.6m),
accelerated renewals (£0.5m) 

non-recurring contract payments 
(£0.5m)
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Case Study

•

•

•

•

•

•

•

•

The Challenge Better Manage IP portfolio

Our Solution Implement 
Ingenta Folio solution into 
their eco-system

The Results Fully 
managed and verifiable IP 
portfolio
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Case Study

•
•

•

•

•

•

The Challenge To become a ‘digital first’ publisher

Our Solution Use 
Ingenta’s Edify for digital 
distribution

The Results global digital 
distribution 
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Case Study

•

•

•

•

•

The Challenge Managing the operational needs of 
growing business and retire legacy system for increased 
flexibility

Our Solution Ingenta 
Commercial 

The Results Full business 
solution that is easily 
rolled out to all units.
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