
1

Investor Presentation 
Interims 2023



2

Executive Management

Scott Winner
CEO (2018-present)

Implemented companywide rationalisation with 
focus on profitability, product offering and growth.

Background includes roles in all aspects, product, 
professional services, technical design, and sales.

20+ years of experience in senior positions with 
technology and publishing companies; McGraw-Hill, 
Pearson, Amplify

Jon Sheffield
CFO (2017-present)

Streamlined cross-company financials with a focus 
on core business profitability and tracking. 

Previously Group Financial Controller (2010–2017)

ACA qualified with reporting and compliance 
experience at PWC.

Senior commercial roles held in retail and software 
industries; Torex plc & Aurora Fashions
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Ingenta
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Publishing Market 
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Ingenta
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Who are ingenta?

solutions & services
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Content Division - Digital Distribution
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Strategic Focus



9

Ingenta Commercial – IP Management suite
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Investment Summary

Long duration 
customer relationships 
– top 15 customer 
average duration of 15 
years

80% recurring revenues 
– focus on recurring “as 
a service” revenues

Strong balance sheet, 
net cash of £2.6m post 
£2.2m tender offer 
completed in 2022

EBITDA margin

15 80 £2.6m 20% %
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Financial Highlights

Revenue

Recurring  revenue

Adj EBITDA*

Adj Free cashflow

Cash balance

Headcount

10.5

9.0

2.0

2.1

2.4

71

5.3

4.7

1.3

1.4

4.4

78

5.7

4.6

1.6

0.2

2.6

71

2022
(£m)

H1 2022
(£m)

H1 2023
(£m)

Revenue growth in 2022 & H1 2023

Strongly 
cash 
generative

Fortress 
balance 
sheet

Headcount optimisation to improve 
efficiency

Recurring 
revenue 
stable

* Adjusted for restructuring costs and unrealized foreign exchange gains/losses
See appendix for details
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Focus areas for the future
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Revenue Analysis

Revenue by type £10.5m revenueRevenue by Region

Revenue by type £10.1m revenueRevenue by Region

0.3

0.6

7.3

2.3

0 2 4 6 8

Ingenta Content

Ingenta Commercial

Ingenta Advertising

Publishing Services

5.73.6

1.2

UK US ROW

9

1.5

Recurring Non recurring

0.2

0.8

6.7

2.4

0 2 4 6 8

Ingenta Content

Ingenta Commercial

Ingenta Advertising

Publishing Services

5.53.4

1.2

UK US ROW

8.9

1.2

Recurring Non recurring
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Income Statement

Revenue

Cost of sales

Sales & Marketing

Administration

Adjusted EBITDA

Restructuring

Foreign Exchange

Revaluation

Underlying EBITDA

Depreciation

Finance Costs

Profit / (loss) before tax

Taxation

Profit / (loss) after tax

Profit / (loss) per share

R&D costs

5.7

(2.6)

(0.3)

(1.2)

1.6

-

0.1

-

1.7

(0.2)

-

1.5

-

1.5

10.37p

0.6

H1 2023
(£m)

H1 2022
(£m)

2022
(£m)

5.3

(2.5)

(0.4)

(1.2)

1.3

-

(0.5)

-

0.8

(0.2)

-

0.5

-

0.5

3.23p

0.5

10.5

(5.3)

(0.7)

(2.4)

2.0

-

(0.3)

-

1.6

(0.4)

-

1.2

0.3

1.5

9.02p

1.1

80% 

£4m from 2017 
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Balance Sheet

Intangible Assets

Fixed Assets

Deferred Tax

Non-Current Assets

Trade Debtors

Accrued Income

Other Debtors

Cash

Current Assets

Share Capital

Reserves

Equity

Trade Creditors

Deferred Income

Accruals

Other Creditors

Liabilities

Total Equity and Liabilities

2.7

0.1

1.4

4.2

1.9

0.1

0.4

2.6

5.0

1.5

3.6

5.1

0.3

2.2

1.0

0.6

4.0

9.1

2.7

0.5

1.2

4.3

0.7

0.1

0.3

4.4

5.6

1.7

4.1

5.7

0.3

2.1

0.7

1.0

4.1

9.9

2.7

0.3

1.4

4.3

1.5

-

0.3

2.4

4.3

1.5

2.3

3.8

0.4

2.7

1.0

0.8

4.9

8.6

£20m 

£10.0m

No borrowings 

£20m spent on research 
and development

H1 2023
(£m)

H1 2022
(£m)

2022
(£m)
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Cash Flow Statement

Operating cashflow 

Working Capital movements

Capital Expenditure

IFRS16 Lease payments

Interest Paid

R&D tax credit received

Dividend paid

Share Buyback

Cash movement in the period

Cash at beginning of period

Cash at end of period

Adj Free Cash Flow

1.7

(1.2)

-

(0.1)

-

-

-

-

0.2

2.4

2.6

0.2

0.8

0.4

-

(0.1)

-

-

-

-

1.4

3.0

4.4

1.4

1.6

0.5

-

(0.3)

-

-

(0.5)

(2.2)

(0.6)

3.0

2.4

2.1

 dividends  share buybacks

H1 2023

(£m)

H1 2022

(£m)

2022

(£m)
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Executive Management

Martyn Rose
Chairman

Neil Kirton
Non-exec Director

Mark Rowse, 
Non-exec Director

Sebastian White
Non-exec Director

Scott Winner 
CEO 

Jon Sheffield 
CFO 
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